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EXECUTIVE SUMMARY

9.2 million adults in the UK* are
living in hygiene poverty,
compared to 9.9m in 2024.

Over half (55%) of those experiencing hygiene
poverty expect to continue going without
because they can'’t afford the products they need.

Almost 1 in 4 (23%) OO0
households with children O O

are living in hygiene poverty.

Most UK adults (90%) agree that
no one should have to go
without hygiene products.

All figures, unless otherwise stated, are from YouGov Plc. Total sample size was 4,211 adults. Fieldwork was undertaken

between 6th - 8th January 2025.The survey was carried out online. The figures have been weighted and are representative of all
UK adults (aged 18+).

*All population calculations have been carried out by In Kind Direct.



https://www.inkinddirect.org/reports/hygiene-poverty-briefing-spring-2024

WHO IS GOING WITHOUT?

Everyone deserves access to life’s essentials to eat, heat and keep clean.
However, this is not the reality in the UK today with 9.2 million UK adults
living in hygiene poverty.

Hygiene poverty is going without one or more hygiene products because
you can’t afford them, it's often a precursor to going without other essentials.
When budgets are tight toiletries, nappies, and period products will be
sacrificed or made to last longer, to put food on the table.

Of those UK adults who went without hygiene products in the past six months:

P o _ _ \.-d 45% live in households
o 36% live with children .v, with income under

£30,000

61% are in
employment, 40% are
full time workers

20% own their own
home with a mortgage

Over 1in 6 (17%) UK adults are in hygiene poverty, and of these nearly half
(49%) have gone without hygiene products for the first time this year.

In addition, 12% of UK adults (6.5 million people) said they expected to
have to go without hygiene products for the rest of the year because they
will no longer be able to afford them.

This increases to over half (55%) for people
already experiencing hygiene poverty,
suggesting that they expect the situation to
continue.




THE IMPACT OF

HYGIENE POVERTY

When people are forced to go without hygiene products, their ability to
fully participate in society is diminished. We asked people in hygiene

poverty to tell us how they’re getting by:
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28% said they are
washing their clothes
less frequently than
needed

4\\

17% are going ﬂ
without hygiene

products to be able to |
afford food

19% said they are
brushing their teeth
less than twice a day

18% said they were
watering down hygiene
products to make them
last longer

We also asked about the impact of going without hygiene products on their

mental health and wellbeing and found:

28% feel anxious
or worried

s 16% avoid
a socialising with

friends or family %f)

15% feel
embarrassed to leave
the house

10% avoid exercise
because of worries
about getting clean
afterwards

Hygiene poverty leaves people feeling embarrassed and anxious. The effect
of going without on mental health makes it difficult to do everyday tasks such as
see a friend or attend a job interview, making it progressively harder to get by.



THE IMPACT ON

CHILDREN

Infants, children and young people are some of the most vulnerable to
hygiene poverty’s long-term effects. Poor hygiene and health can lead to
bullying, low self-esteem and school absence.

Our research found that among households with children, almost 1 in 4
(23%), or 2.2 million are living in hygiene poverty and of those:

@ 14% report their O O 10% said their child(ren)

child(ren) being are avoiding socialising
more anxious with their friends

‘ _/> 7% say their child :II<> 9% told us their
(1 ) has missed A child(ren) have missed
11 H school. é PE lessons
|

N\

This is the equivalent of approximately a third of a classroom (1 in 10)
being affected by hygiene poverty in some way. In addition, recent polling_of
secondary_school teachers found that, on average, 43% of students struggle to
access their own period products and 35% of teachers are aware of students
missing school while they are on their period.

Going without essentials from a young age can become normalised, potentially
damaging future life chances and perpetuating a generational cycle of poverty.

“We support single mothers with young children, one young mother thanked
us so much for these hygiene products from In Kind Direct, as it enabled her
to save money to buy essential food like bread, milk, fruit and veg, so that her

children could have a decent healthy meal.”
Walsall Black Sisters Collective



https://www.inkinddirect.org/news-press-resources/the-state-of-period-equity-in-the-uk
https://www.inkinddirect.org/news-press-resources/the-state-of-period-equity-in-the-uk

PUBLIC PERCEPTION

Not feeling clean can lead to shame and social isolation which creates a
repeating loop of withdrawal, mental health decline, and not seeking support.

With 59% of UK adults saying they would feel embarrassed to ask a charity
for support to access hygiene products, raising awareness of hygiene poverty
is important to help lessen stigma.

42%

Over 2 in 5 (42%) of UK adults told us they
had heard of hygiene poverty, increasing from
35% a year ago

90% of the public
believe hygiene
products are
products that no
one should have to
go without

52% think that
most people who
cannot afford
hygiene products
are in that situation
through no fault of
their own

The majority of UK adults believe that access to hygiene products is
important:

74% believe that
period products
should be freely

available in
workplaces and
schools

“Deodorant, shower products and

shampoo help people to feel self

respect. These kind of items are
rarely donated to us as a Foodbank.

They are also the last items on a
shopping list when you don’t have
food.”

Abbey People


https://www.inkinddirect.org/reports/hygiene-poverty-briefing-spring-2024

OUR CHARITABLE

NETWORK

Charitable organisations play an important role in supporting people in
hygiene poverty. They provide shame-free access to products to help meet
immediate need and often act as a gateway to access wider support.

However, these local support systems are at risk. Our network of over 6,000
organisations consistently evidence increased need for their services, increased
costs, and reduced funding.

In our January 2025 network survey, organisations told us that on average 50%
of the people they support are currently living in hygiene poverty.

WE SUPPORT 543,000 PEOPLE EVERY WEEK

of organisations said products accessed

— 70% through In Kind Direct support people

experiencing hygiene poverty
8 40/ of organisations said they support people
— 0 who are struggling to afford basic essentials

of organisations said products accessed

— 71 % through In Kind Direct provide access to

otherwise unaffordable essentials

“We do not want children and young people to grow up feeling ashamed of themselves
due to the financial constraints of their families, many of whom are living in poverty. By
providing hygiene products, they are able to stay clean and feel cared for, and this

increases their self-esteem. ”
Escape Intervention Services




WHAT CAN BE DONE?

It is unacceptable that 9.2 million people (17% of UK adults) are going
without essential hygiene products, impacting their physical and mental health
and reducing their ability to engage with work, education and social opportunities.

Ensuring people have access to essential products to be clean and well is vital.

Action must be taken to alleviate immediate need, fix the systems that force
people to go without, and strengthen the communities that support them.

WE CANALLPLAY AROLEIN TACKLING HYGIENE POVERTY

Our Roadmap for Change sets out a four-pronged approach to tackle hygiene
poverty:

MEETING IMMEDIATE NEED

We unlock much-needed products through our campaigns. The Government must also
ensure that programmes which offer free products, such as the period product scheme in
schools, are funded and evaluated to ensure full impact.

GATHERING DATA

We’re building an evidence-base with our annual briefings on the scale and impact of
hygiene poverty in the UK, as well as insights from our network. We’ve also explored the
State of Period Equity in the UK and will be publishing a report on children and young
people’s perspectives on hygiene poverty later in 2025.

REDUCING SHAME AND STIGMA

Our campaigns spark open conversations about hygiene poverty to reduce stigma.
Resources are available on our website.

SECURING SYSTEMIC CHANGE

Long-term systemic change is needed to ensure that our social security system protects
people from going without essentials, and the charitable organisations relied on to
intervene and provide support are placed on a sustainable financial footing.

We support the Guarantee our Essentials campaign, calling for Universal Credit to protect
people from going without essentials. The Government must also stop cycles of going
without before they start with an ambitious child poverty strategy.



https://www.bloodygoodperiod.com/post/period-product-scheme-a-sector-response-to-the-extension-of-the-scheme-in-england-to-july-2025-g
https://www.bloodygoodperiod.com/post/period-product-scheme-a-sector-response-to-the-extension-of-the-scheme-in-england-to-july-2025-g
https://www.trussell.org.uk/support-us/guarantee-our-essentials?gad_source=1&gclid=CjwKCAiAloavBhBOEiwAbtAJOxHlkuC_7-2nfSoQkgLexbA7tvEjI8mTO6PoYuAeMpgvN1QTO6qMkRoCbasQAvD_BwE&gclsrc=aw.ds
https://www.inkinddirect.org/reports/human-right-to-hygiene
https://www.inkinddirect.org/news-press-resources/2024-network-survey-results
https://www.inkinddirect.org/news-press-resources/the-state-of-period-equity-in-the-uk
https://www.inkinddirect.org/news-press-resources/not-a-choice-educational-resources

